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Common Mistakes on New Websites 

Source: Advocacy Center at ISC. http://www.advocacy.org/

	Cluttered homepage
	The homepage should De very simple, merely an introduction to your work. Detailed information should be placed on secondary pages, each of which should similarly introduce one theme or topic and link elsewhere for depth. Ideally, every page should fit on a small computer screen and your visitors should rarely have to scroll. 

	“Under construction” pages that never appear
	A page that is "under construction" for more than 3 months should be taken down until it is ready or your visitors will stop looking for it. 

	Infrequent updates or none at all
	Remember that you are accountable for every piece of information you place on your website, just as you would be for a press release or an annual report. 

	Long or complicated URLs
	Websites that are hosted for free cannot be very choosy, but the rest of us have the responsibility of picking a site address that is short (eight syllables or less), simple (four words or fewer or one short acronym and no dashes or dots), and easy to remember (do not mix and match between spelled out and abbreviated words, i.e., "advinstltute" or “ advocacyinst". 

	Typos
	Keep in mind that the same foundations for whom you would reread a grant proposal a hundred times will also likely be visiting your website at some point. 

	Empty or outdated “news” pages
	"" 

Without appropriate updates, your "Latest News" section can give the impression that you have not been effective for some time, and visitors will become frustrated with outdated contact information. 

	Desperate aesthetic
	Bright and formatted text can draw attention, it is true, but if these features are not used consistently and sparingly, your visitors could become distracted by the eyesore and have trouble finding the information they need. 

	Outdated links
	Just as you must be responsible for your own content, you must be responsible for your links to outside content. This is especially true of News sections, as newspapers increasingly take articles offline after time, but your entire site should receive a thorough link review at least twice a year. 

	Difference in computer interpretations
	While the Internet has allowed for unprecedented compatibility between Windows, Mac, and other systems, the variety of monitors and browsing programs on the market means that we each see the same website a little differently. Make sure to test your website from several computers to make sure that these differences do not give you any surprises. 

	Critical information left out
	Unless your website is targeted at a very specific audience who already 

know everything about you and your work, you will want to include such basics as your mission, the issues you address, and contact information. 



	Disruptive background and/or font
	Avoid patterned backgrounds and only use a graphic if you know it will not distort the font. Solid colors are the best, as long as the font is still legible. Font changes should be few and far between; when in doubt use the same font throughout your site with one color for headers one color for text and one color for links. 

	Over-layering (link within a link within a link…)
	The opposite error from having everything on one page is dispersing it across too many pages. Few sites attain that "page-turning” pace and tone they want when they present their organizational history over ten pages and visitors end up deciding they are not that interested. 

	Under-formatting secondary or tertiary pages
	The most useful webpage structures are the ones that look nice when you first log onto a site, then are immediately forgotten. For this reason many sites prefer a uniform frame-like structure with basic navigation links across the top, more specific links down the side(s), and organizational links or contact information across the bottom. 

	Long lists without structure
	If your Links page has more than 15 or 20 links you should seriously think about breaking them down by category and alphabetizing each list. If there are more than 50 links, you should include sub-header links at the top of the page. 

	No link to home page or too many links to home page
	Whether in your navigation pane, that convenient place in the upper- left corner of a frame-structured page, or somewhere along the bottom, every page in your site should have a link back to your homepage. Unless you have your logo in the upper-left corner (in which case you should always link back to your homepage from that logo), you should only have one Home link per page (i.e., not one among the links across the top and another on the left, etc.)

	Under-promotion
	Once you have your website, include the link strategically on every document you create! 



