
HO11.3b
Broadcast interview on alcohol industry

Instructions for interviewee
You are an alcohol expert from another country and have been invited by an advocacy group on alcohol to join a meeting that they have organized in their parliament with a cross party group of members of parliament who are interested in better alcohol policy.  The purpose of the meeting is for the advocacy group to brief the members of parliament on the findings of a recent report on Alcohol in Europe and to discuss with the members what this means for the alcohol policy of the country and what could be done about it. 
You have been told that there is a particular concern with young people, and the fact that drunkenness seems to be increasing amongst young people. You have also been told that there is a debate going on in the country with what should be done about it. Some people call for stricter regulation of advertising, and controls to make it more difficult for young people to get more alcohol. Whereas the alcohol industry says that it already is doing a good job regulating its advertisements, and the industry says that what we need is more education in schools. The advocacy group has invited you as an expert from another country to attend the meeting in the Parliament and to brief them about what was going on in the other countries of Europe. 

Before the meeting, the advocacy group has arranged a live radio interview for you. You have been told that it is a daily lunchtime series on current health issues and topics. You keep asking the advocacy group what the interview will be about, but they reply that they do not know what the interviewer will want to ask you, other than some questions about the alcohol industry. They say that once you arrive, the interviewer will tell you what to expect.     

If possible, consider the following 9 points:

1. If possible, use any of the soundbites that have been developed during the course

2. Make sure your mobile phone is off.

3. During the interview, assume that the microphone is on from the moment of arrival.  

4. Give clear answers, phrasing them to suit the audience.  

5. Use vivid language, examples, and statistics.  

6. Answer questions honestly.  If you don’t know, say so.  

7. Keep the time frame of the interview in mind in order to ensure that all topics you want covered are covered.  

8. Select two or three basic points or themes to stress and keep going back to them. 

9. Tell the story you want to tell, not someone else’s.


