
HO 14.3
ADVOCACY FOR ALCOHOL POLICY
EVALUATION FORM
Please tick the box that best describes how you feel about each objective.  At the end of the course how far do you feel able to:


Not at
Not
To some   A


all
much
extent    lot

•
describe WHO definitions for  hazardous and harmful alcohol consumption,

•
describe briefly what is meant by public health, 

•
describe briefly what is meant by alcohol policy, 

•
describe what is meant by advocacy,  

•
describe advocacy values, 

•
describe people centred advocacy,

•
understand the economic role of alcohol in the economy,

•
describe the economic cost of alcohol to society,

•
know of some methods of how to identify a problem or issue for an advocacy campaign, 

•
consider how to commission and use research to support the advocacy campaign, 


Not at
Not
To some
  A


all
much
extent
 lot

•
describe a frame for strategy planning, 

•
conduct a campaign oriented view using the nine questions strategy planning tool,






•
know of some methods of how to choose solutions for a problem or issue for an advocacy campaign, 

•
describe the main trends in the use of alcohol in Europe,

•
know how to choose objectives to focus an advocacy campaign on,

•
identify the strengths and weaknesses of an organization in undertaking an advocacy campaign,

•
identify characteristics of effective leadership,

•
describe some of the harms that alcohol can to do the individual,

•
describe some of the harms that alcohol can do to others than the drinker,

•
describe some of the limitations of the evidence relating alcohol to heart disease,

•
describe what coalitions can bring to an advocacy movement,

•
describe some of the limitations of coalitions,


Not at
Not
To some
  A


all
much
extent
 lot

•
identify the structures of coalitions,

•
understand the importance of open communication and listening,

•
describe some ways of managing tensions in coalitions,

•
describe some ways of managing deviant members of coalitions,

•
describe the main harms that alcohol can do to Europe,

•
describe the relationship between overall alcohol consumption and the harm done by alcohol to a society,

•
know how to formulate (write) the main message of an advocacy campaign,

•
know how to reframe a message in line with the needs of the advocacy campaign,

•
understand what is meant by media advocacy
•
write a press release,

•
be aware of some elements of effective web design, 

•
describe the effective elements of alcohol policy, 

•
describe one way of choosing cost effective alcohol policy, 


Not at
Not
To some
  A


all
much
extent    lot

•
describe some of the main messages and points that are used by the alcohol industry,  

•
critique input by the alcohol industry, 

•
consider how to conduct a broadcast interview, 

•
consider how to conduct an interview with the press,  

•
consider how to write a letter to a newspaper, 

•
describe the influence of the World Trade Organization on alcohol policy, 

•
describe the influence of the European Union on alcohol policy, 

•
describe the influence of the World Health Organization on alcohol policy, 

•
describe at least one way of evaluating industry guidelines governing alcohol advertising, 

•
describe what is meant by lobbying, 

•
describe some of the alcohol policies of the countries of the European Union, 

•
know some ways to prevent burnout,  

Please comment or make suggestions on the following:

The pace of the course

………………………………………………………………………………………

………………………………………………………………………………………

………………………………………………………………………………………

………………………………………………………………………………………

The methods used

………………………………………………………………………………………

………………………………………………………………………………………

……………………………………………………………………………………….

………………………………………………………………………………………

………………………………………………………………………………………

……………………………………………………………………………………….

The course materials (handouts and visual aids)

………………………………………………………………………………………

………………………………………………………………………………………

……………………………………………………………………………………….
………………………………………………………………………………………

………………………………………………………………………………………

……………………………………………………………………………………….

Thank you.
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