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BASIC PRINCIPLES OF MESSAGE DEVELOPMENT
Source: Advocacy Center at ISC. http://www.advocacy.org/

1. Keep it simple:
· Easy to grasp

· Jargon free

· Short and uncluttered

· Define key terms that may sound like jargon, ex: sustainable development

2. Put your frame around the issue:

· Shift audience attention to your perspective by highlighting specific aspects of an issue, such as who is responsible for the cause and who offers possible solutions 

· Employ metaphors and visual images

3. Know your audience:

· Knowledge (is there a startling fact that might cause the audience to rethink their position or move to action)

· Values and beliefs (what values are most important to your audience)

· Feelings (trigger compassion, outrage, or disgust)

· Needs and priorities (what does your audience care deeply about or fear)

4. Invite the audience to “fill in the blank” and reach your conclusion on their own:

· Hold back from including every detail, and implicitly invite the audience to use their own thought processes and thus to take ownership of the message

5. Present a solution:

· People are more responsive if solutions are the focus versus focusing on the problem’s cause













