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CREATING TAILORED MESSAGES
Source: Advocacy Center at ISC. http://www.advocacy.org/

What is a core message of your campaign?

To which specific audience would you like to express this message?
To tailor a message to a specific audience, consider:
1. What will be most persuasive for that audience?

2. What information does your chosen audience need to hear?

3. What actions do you want your audience to take?
How will the needs of this audience affect your message in terms of its

1. Content?
2. Form (words, images, etc.)?
3. Length?
4. Medium (mass media, one-on-one meetings, demonstrations, street theater, letters to the editor, speaking engagements, etc.)?
5. Messenger or spokesperson?













