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Framing messages
Source: Advocacy Center at ISC. http://www.advocacy.org/

A message's content becomes exponentially more powerful when set in the right context. Every message is positioned inside an interpretive frame, a background set of signals made up of language, metaphors, visuals, and messengers, that tell an audience how to interpret what they hear. 
Frames trigger meaning. They tap into the listener's belief system and create instant filters. The moral and cultural models that are sparked by the frame cause the hearer to disregard certain details and focus on others. 

Ultimately, a frame triggers a deep, unconscious connection with a moral belief or cultural identity. The listener moves toward that deeper connection. 
Advocates can make strategic use of frames to bring new power to their campaigns. Where the current frames for issues are less desirable for their campaigns, they can craft messages to bridge to more advantageous ones. 

