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90 mins
The Alcohol industry and alcohol policy (1)
Working with the media (2)

Aim

To understand the alcohol industry and alcohol policy and to be able to undertake a broadcast interview

Objectives

By the end of the session, trainees will be able to:

· Based on quiz 6, describe the effective and cost-effective elements of alcohol policy

· Describe some of the main messages and points that are used by the alcohol industry

· Critique input by the alcohol industry

· Consider how to conduct a broadcast interview

	TIME

15 mins
10 mins

30 mins

25 mins

10 mins
	METHODS

1) Introduction to session

Using OH 152, introduce the session.

2) Quiz 6: Effective alcohol policy 
Based on OHs 153-167, complete quiz 6. 
3) Input: Alcohol industry
Based on OHs 168-192 and Background papers BPs11.1-11.2, introduce the alcohol industry and alcohol policy.

4) Input: Alcohol industry analysis
Introduce checklist, HO 11.1, project movie clip MC 11.1, supported by the script HO 11.2. Invite discussion and comment.

5) Input: Broadcast and print media
Based on OHs 193-194 and Handout 10.1, introduce a few key items in working with the broadcast and print media.  

6) Group work: Broadcast interview
Based on Handouts 11.3a to 11.3 b, practice in role play a broadcast interview, with one person as the interviewer, one person as the interviewee, and one person as the listener.  The three groups should have been briefed separately, preferably the day before.
De-brief and discuss.

7) Group work: soundbite 6
In groups of 3 people, invite participants to prepare soundbites based on Quiz 6 (effective alcohol policy) and when ready invite them to write the soundbites on flipchart paper that is already placed on flipchart stands. When complete, place the flipchart paper on the wall.
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Background notes

The Alcohol industry and alcohol policy (1)

Working with the media (2)

Materials needed

Overheads 152-194

Handouts 11.1 to 11.2

Sound system to connect to laptop which can play a video clip

Video clip MC11.1

Flipchart paper on stand

Wall space for flipchart paper

1) Introduction to session

Only a brief introduction is needed.

2) Quiz 6: Effective alcohol policy 
This is based on chapter 7 of the report, alcohol in Europe. The purpose is to introduce some key facts effective alcohol policies. This is one quiz that should not be dropped.   

3) Input: Alcohol industry
Spend adequate time on the presentation. The background papers provide BP11.1 on Social Aspects Organizations and BP11.2, an analysis of stakeholders’ views provide all the all the information that is needed for the presentation and discussions. 
4) Input: Alcohol industry analysis
The checklist arises out of the background papers. Handout 11.1 gives the text of the speech, in case it is difficult to understand from the video clip. The video clip is of a video presentation “Alcohol Policies: Balance Through Partnership”, given by Marcus Grant, President, International Centre for Alcohol Policies, and industry funded social aspects organization (http://www.icap.org/) to an international conference organized by the Australian Drug Foundation called “Thinking Drinking: Achieving cultural change by 2020”, which took place 21-23 February 2005 in Melbourne, Australia. (http://www.adf.org.au/browse.asp?ContainerID=thinkdrink). The purpose of the video clip is to stimulate a discussion on the alcohol industry’s view on alcohol issues. 
5) Input: Broadcast and print media
Only a brief input is needed.

6) Group work: Broadcast interview
This is quite a sophisticated exercise and adequate time needs to be given for its preparation. It works best when, on the day before the exercise, the participants are divided into three groups and each group is briefed independently on their roles. Divide the people, numbering them 1,2 and 3 going round the room, informing them that they will work together as a group of three the next day. The interview is based on a real interview that was held in New Zealand. Ask the participants to study their roles carefully and give some thought to it. Then, just before the interview starts, ask them to remind themselves of their role. It is up to the listener to check when everyone is ready and start the process.  At the end of the session, the three stay in their group and discuss and de-brief themselves. During a plenary de-brief, check for any problems and discuss. Mention that unfortunately there is not time on the course for everyone to take a turn in being interviewed. 

7) Group work: soundbite 6
An example of a soundbite: “In alcohol policy discussions, the industry does not come with an impartial view”.  
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