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90 mins
The Alcohol industry and alcohol policy (2)
Working with the media (3)

Aim

To critique advertisements of the alcohol industry and to prepare for a lobbying visit

Objectives

By the end of the session, trainees will be able to:

· Based on quiz 7, describe European Commission terminology as it relates to alcohol policy

· Describe at least one way of evaluating industry guidelines governing alcohol advertising

· Describe what is meant by lobbying

	TIME

15 mins
30 mins

10 mins

35 mins
10 mins


	METHODS

1) Introduction to session

Using OH 195, introduce the session.

2) Quiz 7: European alcohol policy 
Based on OHs 196-206, complete quiz 7. 
3) Plenary work: Critiquing and advertisement
Introduce OHs 207-208, and based, on Handout 12.1, project movie clip MC 12.1, inviting participants to critique the advertisement. It may be helpful to project the advertisement twice.

Discuss.
4) Input: Lobbying
Based on OHs 209-210 and handout 12.2, introduce the theme of lobbying. 

5) Group work: preparing for lobbying visit
In groups of 3, and based on Handout 12.3, prepare for a lobbying visit to a member of the European parliament, to argue for statutory regulation of alcohol advertisement.   

Groups present plan and discuss.

6) Group work: soundbite 7
In groups of 3 people, invite participants to prepare soundbites based on Quiz 7 (European alcohol policy) and when ready invite them to write the soundbites on flipchart paper that is already placed on flipchart stands. When complete, place the flipchart paper on the wall.
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Background notes

The Alcohol industry and alcohol policy (2)

Working with the media (3)

Materials needed

Overheads 195-210

Handouts 12.1-12.3

Sound system to connect to laptop which can play a video clip

Video clip MC12.1

Flipchart paper on stand

Wall space for flipchart paper

1) Introduction to session

Only a brief introduction is needed.

2) Quiz 7: European alcohol policy 
This is based on chapter 8 of the report, alcohol in Europe. The purpose is to introduce important European terminology. 

3) Plenary work: Critiquing and advertisement
Handout 12.1 is based on a rating panel prepared for the European Commission funded ELSA project (Enforcement of National Laws and Self-Regulation on Advertising and Marketing of Alcohol) http://www.alcoholpreventie.nl/english/. It is a useful method to critique alcohol advertisements. Many different advertisements could be shown for critiquing. The Bacardi train advertisement is just one example (movie clip MC 12.1).

4) Input: Lobbying
A relatively brief input is needed. 
5) Group work: preparing for lobbying visit
This is a relatively straightforward exercise and helps to clarify the differences between advocacy and lobbying. 

6) Group work: soundbite 7
An example of a soundbite: “case law increasingly determines alcohol policy in a favourable way”.  
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