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What is the alcohol industry?

Raw Materials Suppliers

Farmers Breweries
Distilleries
Wineries

Pubs
Clubs

Restaurants
Hotels

Supermarkets
Corner shops

Distributors &
Wholesalers

On-licence Vendors

Off-licence Vendors

Input Suppliers / Contractors

Equipment
Freight

Marketing

Producers

The industry's value chain
is supported by a number
of collective bodies, which
give producers a voice in
the public sphere. 

This includes trade
associations (eg Spirits
Europe) and ‘social
aspects and public
relations organisations’
(SAPROs, eg Drinkaware).

Alcohol industry value chain



How is the alcohol industry split?

Source: MESAS Alcohol Retail Sales Dataset, ONS Annual Business Survey. HMRC uktradeinfo, IAS analyses; Bhattacharya, A. (2017), Splitting the Bill: Alcohol's impact on the economy. London:
Institute of Alcohol Studies, p. 10

Share of non-tax UK alcohol industry value, 2014
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How many people does
 the alcohol industry employ?

73

77 23

29

Source: MESAS Alcohol Retail Sales Dataset, ONS Business Register and Employment Survey, ONS Annual Business Survey, BBPA Statistical Handbook 2015;
Bhattacharya, A. (2017), Splitting the bill: Alcohol’s impact on the economy. London: Institute of Alcohol Studies, p. 14



Who are the top-selling alcohol brands  
in the UK?

Source: The Grocer, Britain's 100 biggest alcohol brands | 2019 Report



Who are the leading alcohol retailers
in the UK (on-trade)?

Source: The Grocer, Britain's 100 biggest alcohol brands | 2019 Report

In 2018, there were
133,000 licensed on-trade
premises, including pubs
and bars.

The largest UK pub
operators are:



Who are the leading alcohol retailers
in the UK (off-trade)?

Around 70% of UK
alcohol sales occur in

off-trade premises

Source: The Grocer, Britain's 100 biggest alcohol brands | 2019 Report

Major grocery retailers represent
two thirds of off-trade sales

Specialist alcohol
retailers and corner
shops represent 25%

Convenience stores 
represent a tenth



How does the alcohol industry
influence policy?

Shaping trade policy to secure favourable terms and access to new markets 
Using legal challenges to undermine unfavourable policies and regulation (typically
on the basis of trade law)

Policy substitution Corporate Social Responsibility (CSR) programmes, apparently promoting the social
good independently of the government
Developing self-regulation as an alternative to government restrictions

Developing evidence: Funding and shaping original research
Disseminating evidence: collating and interpreting existing evidence, for the public
and policymakers
Lobbying: making direct proposals and representations to policymakers

Source: Savell, E. et al (2016), How does the alcohol industry attempt to influence marketing regulations? A systematic review, Addiction 111:1, pp. 18–32

Constituency building Forming industry groups and associations to assist coordination and collaboration
Forming alliances with sympathetic non-trade bodies e.g. think tanks

Information and
messaging

Economic incentives Using economic incentives to influence policymakers, particularly employment
opportunities and connections

Trade litigation


